Put it in Writing will help you get
your newsletter done on time,
every time. We offer crisp writing,
eye-catching design and
punctual delivery.

510/724-9507
jeff@put-it-in-writing.com

Put it in Writing

Newsletter Specialists
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e Writing e Typesetting
eEditing ePhotography
*Design *Printing
1517 Buckeye Court

Pinole, CA 94564
510/724-9507; 741-8698 (fax)
jeff@put-it-in-writing.com
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Jeff Rubin

@ PRINTED ON RECYCLED PAPER

JEFF RUBIN SPEAKS!

Jeff Rubin speaks on writing, market-
ing and business development.
His programs include:

STRATEGIC INTEGRITY
Learn how integrity, reliability and
humanity are, ironically, great marketing
strategies.
PUT IT IN WRITING
Learn the writing and design tech-
niques that get readers to respond.

IF YOU MARKET IT, THEY WILL
COME

Convince people they cannot afford
NOT to do business with you.

To book Jeff call TOLL FREE:
877/588-1212
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A quarterly compendium of writing tips

and other useful information

A

JEFF RUBIN

CALLING ALL APOSTROPHES

he apostrophe is bewildering. For example:
T To make a singular word show posses-

sion, use an apostrophe-s ('s) even if the word
already ends in s or x or z. "Roger Maris's bat."

If a plural noun doesn't already end in s, also
add 's. "The children's story." But if a plural noun
does end in s, simply add an apostrophe. "The
Millers' house."

Teacher/author Jay Davidson explains its use
inside.

Also ... learn how to deal with graphic designers
from Michael Zipkin, one of the Bay Area’s best.

MYSTERIES OF GRAPHIC DESIGNERS REVEALED

By Michael Zipkin

0, you have a product or ser-
vice you want the world to

know about. Maybe there’s a

designer to give a face to your world.
Where do you look for a good
designer? Agencies like Aquent
(www.aquent.com) and Visuals
(www.visualsonline.com), or profes-

crucial message you need to impart to sional organizations like Artists in

your employees or sales force. You

Print (wwwe.artistsinprint.org) can

need a logo, snappy stationery pack- connect you. The International Assoc-

age and a boffo website.

You've defined your audience,
scored a mailing list of potential

iation of Business Communicators
(IABC) is also a great source.
Also, ask your associates to recom-

clients, and pulled your copy together. mend designers. Get a few names,
You're ready for a professional graphic Inside
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